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HTT turns the spotiight on industry
leaders whose I:Illllllﬂllills are a bellwether
for the industry. And for IIIII, we aiso look
at how other execs enjny their free time.




WINTER MARKETS PREVIEW

Time to Refresh. Early 2024 Trade Shows

The key U.S. winter markets for home furnishings, décor ona giffé
will feature educational sessions and other activities.

(Photo: Andmore/Atlanta Market)

It's going to be a busy January as buyers hit the

fthree signature winter markets in the U.S. for home
products.

The action begins with the Dallas Total Home
& Gift Market, which runs from Jan. 10-16, where
The Temps section is expanding to include new
categories and destinations as well as hundreds of
new exhibitors.

More than 40% of the exhibitors in the Temps
are new fo Dallas Market Center. According to a
release from Dallas Market Center, its Temps leas-
ing feam spent months traveling to shows, fairs,
festivals and bazaars across the U.S. to source this
year’s newcomers.

World Trade Center 10 will be the destination for
design and home décor featuring curated home
collections in High Style Dallas, High Style Boutique
and the new Home, Home Textiles & Fine Linens.

High Style Dallas aims to gather the “best of the
best” in gifts and décor, including home accents,
artwork, decorative soft goods, tabletop, gifts,
accessories, children’s items, paper products and
more. Featured vendors include 727 Sailbags,
Prince of Scots, Molinos Handicrafts, Laura Park
Designs and many others. High Style Boutique’s
new Home resources include Briarwood Lane, The
Mood, Annie Sloan Interiors, LuxeLifestyleDecor,
Lucky Textiles and Magic Rugs.
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Atlanta Market, which takes place Jan. 16-22,
will see six of its more than 30 temporary product
categories relocate. With this change, 1,400 tempo-
rary exhibitors will be housed across nine floors in
Buildings 2 and 3.

To accommodate the move, 70 Home Accents &
Home Furnishings and Fine Linens & Home Textiles
resources will relocate from Building 1o Building
2, joining Home Luxe on Floor 2 and consolidating
all home décor exhibitors together onto one floor.
In line with this change, four housewares, tabletop
and specialty food categories ~ Gourmet, Gourmet
Luxe, Housewares, Tabletop & Enfertaining, and
Tabletop Luxe - will be presented together on Floor
3

Following its Summer 2023 Atlanta Market
debut, Modern Maker will also move, relocating to
Building 2, Floor 1 and joining High Design and High
Design Luxe.

In a continuation of show organizer Andmore’s
partnerships with three tfrade organizations, spe-
cialized product offerings juried by the groups will
add fo the winter buyer experience.

The Museum Store Association’s The Gallery
Collection will return to Building 3, Floor 2 with a cu-
rated collection of 21 exhibitors showing books and
fairtrade, garden and home décor goods. Georgia
Grown will bring 16 Georgia-native brands to

Bring on the New

market in Building 2, Floor 4 and the Greeting Card
Association’s featured Noted Village will be back
in Building 3, Floor 5 with 10 exhibitors showcasing
on-trend greeting cards.

The whirlwind January show series winds up with
Las Vegas Market, which takes place from Jan. 28
to Feb. 1.

This season, Andmore is turning to design in-
fluencers to help Las Vegas Market amplify design
and retail trends.

Dubbed “The (A) List,” the move is part of a new,
multi-modal influencer program that will spotlight
the perspectives of top-tier designers, giving buyers
a “deep dive into the must-haves of the season,”
per arelease. The “(A) Listers,” will share their
insider market knowledge on Las Vegas Market’s
Instagram page, collaborate on a “Build A Room”
initiative and host a trend-driven seminar as they
guide followers through the world of design.

“The (A) List program combines elite insights
with topical trends to build an ongoing community
centered around design inspiration,” explained Kar-
en Olson, Andmore’s executive vice president and
chief marketing officer. “With these three tastemak-
ers spearheading dynamic discovery, this program
covers the breadth, depth and innovation of Las
Vegas Market through an expert lens.” HTT

-By Adelaide Elliott and Vicky Jarrett
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Cloud 9 Design

Multicolored marble printing meets gold foil luxury on the Amalfi duvet cover being
infroduced by Cloud 9 Design.

Aflanta: Building 1, 9th Floor, Al6

Las Vegas: Building C, The Salon, C-0596F

Creative Co-Op

Creative Co-Op’s hand-woven cotton
crocheted canopy, seen here in the mint
colorway, is made from high-quality cotton
for durability. The canopy is 16 inches
round and 120 inches long.

Atlanta: Building 2, 1080-1087A

Dallas Trade Mart: Suite 2802

Las Vegas: Building C, 712, 788 & 796

Bloomingville

Bloomingville’s
sheepskin orb pillow
comes with a polyester
insert fill. The pillow
canbeused asa
backrest, a headrest or
a decorative accent.

Retail: $79.99 EA
Atlanta: Building 2,
1080-1087A

Dallas Trade Mart: Suite
2802

Las Vegas: Building C,
712,788 & 796

C&F Home

C&F Home elevates outdoor decor with the Butterfly
Garden lumber pillow. The design is machine-
embroidered onto eco-conscious 100% polypropylene
performance fabric.

Atlanta: Building 2, 1222

Dalllas Trade Center: Suite 219

Las Vegas: Building C, 701
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Elisabeth York

Suman Navy from Elisabeth York is inspired by hand-woven heirloom jacquards.
Handcrafted from 100% cotton, the bedding features a paisley design in deep
shades of blue.

Ocochi Atlanta: Building 2, 1222
Dallas Trade Center: Suite 219

Ocochi is a boutique all-natural bedding company Las Vegas: Building C, 701

offering non-toxic and luxuriously soft bedding.

Atlanta: Building 2, Booth 2-425 Y . ¢ l L
Las Vegas: E-1724 k i |
.}

Heritage Lace

In addition to the

Floret shower curtain,
Heritage Lace is
intfroducing new
designs in table linens,
doilies and decorative
pillow covers.

Atlanta: Building 1, 9E 1-3
Las Vegas: Building C,
189

Kalalou

Kalalou sets the mood for Halloween with a
seasonal seagrass table runner.

Atlanta: Building 2 Room 1022

Las Vegas: Building C, 604
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Gift for Life

UNITING:i | FEEDING)ur
INDUSTRY. | HUNGRY.

Since 1992, Gift for Life has
united the gift and home
industries for common good.
Together, we have raised
more than $6 million—first

to fight HIV/AIDS and now
to support crisis-related
hunger relief via World
Central Kitchen.

PARTICIPATE.

FEED THE HUNGRY.
FEEL THE GOOD.

Connect: fO M

www.giftforlife.org
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Xplorer Maps

Callifornia State Map flour sack kitchen fowels
from Xplorer Maps
feature digital pigment
print on a ground of
100% cofton. The fowels
measure 18x24 inches.
Las Vegas: E-650

SDH Enterprises

The Purists Milos collection from
SDH Enferprises is woven in Italy
from 55% linen and 45% Egyptian
cotton using all-natural, undyed
fibers.

Atlanta: Building 1, 9A-11

Sharp Think

Sharp Think’s Priya collection rugs feature a jute blend power-
loomed in Egypt. Each pattern is created from a high-quality
scan of a vintage rug.

Las Vegas: Building B, 201

Trans-Ocean

Trans-Ocean’s Frontporch area rugs and mats feature
whimsical motifs designed by Liora Manné. The pieces are
hand-tufted in China in a blend of polypropylene and acrylic
pile for indoor/outdoor use.

Las Vegas: Building C, 475
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